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The National Association of Federal Credit 

Unions (NAFCU) is the only national trade 

association that exclusively serves federally 

chartered credit unions. Founded in 1967, NAFCU 

is a passionate advocate for its members and the 

credit union community, ensuring their views are 

heard by Congress and the federal regulatory 

agencies. Plus, NAFCU provides its members 

with the resources, education, information and 

insight they need to thrive! 

NAFCU focuses on what matters most to 

its members, and because of this singular 

focus, NAFCU’s membership is 
growing . Furthermore, NAFCU member 

credit unions continue to outperform overall 

credit unions on a number of key metrics — 

that means you will reach an expanding 

audience of the most successful credit union 

decision-makers through your advertising in 

The Federal Credit Union. 

NAFCU members account for 81 of the 
top 100 federal credit unions 
in assets and 75% of all FCU 
mortgage lenders.

Secure your 2012 advertising space early to 

put your product or service in front of the 

nearly 7,000  credit union professionals who 

rely on the insight in The Federal Credit Union 

magazine. With numerous options to fit your 

budget, NAFCU can help you reach your 
advertising goals  for 2012!  

The Federal Credit Union 
Circulation
Total average circulation:   6,663

Non-paid circulation:    284

Paid circulation:    6,379

Grow with us.  
Expand your reach with 

The Federal Credit Union in 2012.

“I want to thank everyone at NAFCU for the amazing work you “I want to thank everyone at NAFCU for the amazing work you 
do for the credit union industry so we can continue serving our do for the credit union industry so we can continue serving our 
members during these turbulent times. Being part of the credit members during these turbulent times. Being part of the credit 
union “movement” is one thing, but having a trade association that union “movement” is one thing, but having a trade association that 
retains our core values while helping us navigate the changes and retains our core values while helping us navigate the changes and 
transformation in the business we are in is absolutely essential to the transformation in the business we are in is absolutely essential to the 
strength and growth of credit unions in America!”strength and growth of credit unions in America!”

– – Mark A. Overfield, EVP, Firelands Federal Credit Union ($193M)Mark A. Overfield, EVP, Firelands Federal Credit Union ($193M)
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