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EXPERIENCE

REWARDS
CONVENIENCE

SPEED SECURITY

CONSOLIDATION

DIGITAL

PHYSICAL

CONFIDENCE

THE FOUNDATION FOR THE CLUB
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Quick, Easy & Rewarding
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Consolidated Experiences
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In the More section, 
select Add Cash.

Select Walmart, 
review the details 
and generate your 

code.

Show the code to a cashier, 
give them the cash and the 

money is sent directly to 
your account.

$3
Cash-In/Cash-Out
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Are YOUR 
MEMBERS CARDS 
embedded here?
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Our Members & Expectations
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Will it work?  
Or will it not?
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What Can We Learn & What Can We DO?
The Most Successful Experiences

are Easy, Quick and Rewarding…CLUB Solution

Consolidated Experiences 

add the Convenience Factor….TO us or One-Stop Shop

Members are still demanding 

dual-servicing model

Consumer Confidence 

has a way to go

There are Effects on YOUR Interchange if  your card is not embedded
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A Day in The Life of a 
Member

Oil ChangeGym Home 
Warranty

Starbucks Friend Lunch Gas

Airline TicketGrocery 
Pickup

Pharmacy Pizza & Salad Netflix Amazon

Difficult to Replace Potential to be Replaced Easiest to Replace
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Questions: Ideal State:
1 - Number of cards (debit & credit) – Direct & Indirect 85%+, 30%+

2 - Percentage of active cards 70%+

3 - Definition of active 12+ Transactions/month/card

4 - Total monthly transactions per card 35-60

5 - False positive ratio 3:1 - 4:1

6 - Embedded recurring transactions 30%+

7 - Adoption of bill payment Good and trending downward

8 - Fraud detection and mitigation Least number of cards replaced

9 - Reporting access Real time versus batch

10 - Information access Direct or through provider

11 - Marketing programs Drive high conversions (50%+)
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YOU have a leg up…..YOU have the MEMBER relationship….The 
FOUNDATION for your CLUB

INVEST in your Digital/Mobile Solution
How does your BRANCH experience Feel?

PHONE-Detailed Transactional, BRANCH-Detailed Personal
EDUCATE to close Gap on Consumer Confidence-NAME those Merchants!

CONCIERGE Services-CU*Dash!
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Thank You!


