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Enriching Digital Banking

Cracking the Millennial Code: Why Your Credit Union
Could be Missing Out on this Important Market
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What Shall We
Call Them?

Gen Y, Generation Y
Millennials
Digital Generation

Echo Boomers

Net Generation




Born When?

ACADEMY'
AWARDS

Tom
Hanks;

Forresl
& (Gump
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Impressive Numbers

About 80 million people in the US
Fastest growing demographic

® Created 8 million HHs

Spent over $1.6 trillion on new homes
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Characteristics

- Feeling of entitlement. Optimism. Change the world

- NOT tech-savvy, but are tech-dependent. Don’'t know how
technology actually works, but can’t live without it.

- Gen Y loves instant gratification. Notorious for not being
able to wait in line.

- Gen Y is known for having big expectations but not always

knowing or valuing the steps involved to reach those
expectations.
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Not saving Spending Student

enough too much loans & debt
‘ 43% ’ 30% ’ 27 % ’

No Planning
retirement for a
savings family
24% 22%

savings

24%

family

22%

Affording Credit card Getting
housing debt married
17% 14% ,

21%




Enriching Digital Banking

MILLENNIALS
LOVE TO SPEND MONEY

ARE YOU HELPING THEM TRACK THEIR SPENDING?

Millennials a re i Current
$6008/yoar

2020
$1.4T/year

Millenni

are more lik
with friends an
than any




BORN 1981 - 2000

MILLENNIALS ARE

S OVEREDUCATED
UNDEREMPLOYEDS

FINANCIAL MANAGEMENT TOOLS CAN KEEP THEM ON TRACK

Millennial generation has

in student debt

Average debt
of a r‘vgllr::'r‘r‘.,a: $45,000
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Millennials have > millennials

because they

to live on their own
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Baby boomer Gen X Gen Y (millennial) GenZ
1940-59 1960-79 1980-94 1995-2010
Context ¢ Postwar ¢ Political transition ¢ Globalization ¢ Mobility and
¢ Dictatorship and ¢ Capitalism and e Economic stability multiple realities
repression in Brazil  meritocracy ® Emergence of ¢ Social networks
dominate internet ¢ Digital natives
Behavior ¢ |dealism * Materialistic ¢ Globalist * Undefined ID
¢ Revolutionary e Competitive * Questioning e “Communaholic”
e Collectivist ¢ |Individualistic * Oriented to self ¢ “Dialoguer”
¢ Realistic
Consumption e |deology e Status * Experience * Unigueness
¢ \Vinyl and movies ¢ Brands and cars ¢ Festivals and travel ¢ Unlimited
e Luxury articles * Flagships e Ethical
McKinsey&Company
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E ALL HAVE EXPECTATION
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REDUCE THE CHORE
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REDUCE FRICTION




ADVOCACY MATTERS




THE FUTURE IS BRIGHT




Bryan Clageft




