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A digital 
destination 
story
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Building technology for the middle market

Hackathon/Brainstorming Ethnography/Interviews Build/Deploy

Idea and Business Plan Design and Functionality Test/Learn/Refine



The Saver
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Growing deposits with savings plans and rewards



The Shopper
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Making the right product available at the right time 

Using data to 
prioritize and 
position offers allows 
members to learn 
about the right 
product at the right 
time resulting in 
acquisition of new 
credit union products 
at rates as high as 
13.5% 



The Indirect Member
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Building the relationship by offering more

Convert indirect 
members to active 
members by making 
it easy and rewarding 
to open a checking 
account and learn 
about other offers

The ability for financial institutions to participate in prized-linked savings programs will be dependent upon state specific laws. 
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What’s next for credit unions and their members?

• Customization and white labeling

• Partner engagement

• Seamless implementation
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Thank you!

Pete Jentz

peter.jentz@securian.com
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